
IV.
Public Space & Public Life
Public Life is the social activity that takes place in 
everyday public spaces - on streets, in parks and 
plazas, and in the spaces between buildings. It is what 
a collective group of people create when they live their 
lives outside of their homes, workplaces and cars.
Visitors interact with the public spaces of Third Street Promenade 
in ways that are unique to its location, and much insight about its 
design can be gained by studying patterns of daily life on and near 
the street. Studying public life allows the social life of Third Street 
Promenade to be understood in the context of Downtown Santa 
Monica, while identifying important insights about its strengths and 
weaknesses by comparing this data with similar pedestrian streets 
around the world. This section includes information gathered 
through volume counts of people moving (an important task that 
has been supplemented here with data from digital sensors) and 
provides a snapshot of how people use the space, who visits, 
why and how often they visit, and how they arrived. The following 
insights about public life provide a glimpse of what’s working and 
locate opportunities for improvement. 
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Public Life Survey Methods

A group of volunteers were deployed over two days during 
the height of the 2018 holiday shopping season to record 
patterns of public life. 

From 10am to 10pm on Thursday, December 13th and 8am to 
10pm on Saturday, December 15th, observational surveyors 
recorded volumes of people moving, including which ‘mode’ 
(foot, bike, etc.) they were using; the age and gender of 
people moving; and the activities, posture, age and gender 
of people staying on each block. Intercept surveyors also 
tasked visitors with an anonymous survey that asked a variety 
of questions relating to users’ experience of and relationship 
to the space, and their demographic information. Below are 
some of the findings and insights from this survey. 

Mode of People Moving Age + Gender of People Moving

Intercept SurveysStationary Activities
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Public Life insights for Third Street Promenade:

Third Street Promenade knows retail

Third Street Promenade attracts a 
young and diverse audience

People come from all over the world, 
but mostly from nearby

Santa Monica is a hub for active 
mobility

The space is so successful that 
nobody stops to stay

The people that do stop, stop where 
they are invited

Third Street could be a Third Place

It is a strong spine that could be a part of 
a strong network

1

2
3 7

8

5

6

4

Yet it lacks local retail offerings 

This should be leaned into!

And they want more than just shopping

But there are opportunities to invite for 
more well-rounded patterns of daily life

This could mean that people are overwhelmed 
by the crowds. It could also mean that there 
aren’t enough invitations to stay

And this varies from block to block

People who spend a long time on Third Street 
Promenade should be met with amenities that 
encourage them to stay in public space

There is room for activity to spill beyond Third 
Street Promenade, AND there are opportunities to 
borrow from the successes of surrounding streets
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1.
People come from all 
over the world, but 
mostly from nearby

* Based on intercept survey respondents’ home zip codes

Third Street Promenade is an 
international destination!

And locals come from 
all over Los Angeles

Yet it lacks local retail offerings
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People come from all over 
the world, but mostly from 
nearby1

The largest 
single group 

of visitors 
were locals*

*Of people who identified as living in the area, the most common zip code listed 
was 90403. The top five in order of prevalence were Santa Monica zip codes: 
90403, 90405, 90402, 90404, 90401

2/3 were 
from either 

Santa Monica or LA

Fewer than 
1 in 4 are 
tourists

Live in the area

Employee on the Promenade

From elsewhere in Santa Monica or LA

Commuter

Tourist from outside LA

Musician/performer

The largest group of 
visitors during the 
survey were local to 
Santa Monica 

Visitors were asked: 
“What is your relationship to this space?”
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People come from all over 
the world, but mostly from 
nearby1

Live in the area

From elsewhere in Santa Monica or LA

Tourist from outside LA

Almost 
90% Santa 
Monica or LA!

40% 
Tourists

...and each block 
attracted a unique mix 
of locals and visitors

1200

0

10000
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123

1300

0

10000
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30000
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123

1400

0

10000

20000

30000

40000

123

30k

20k

10k

0

* Based on data from intercept survey question: ‘what is your 
relationship to this space?’ Location is determined by which 
block surveyors encountered the respondents.

**Projected number based on intercept survey data applied to 
separate counts of people moving over two survey days.

Total volume of 
people moving**

Percentage of 
intercept survey 
respondents*

LA visitors 
preferred
this block

Frequent visitors and locals showed a 
preference for the 1400 block of Third 
Street Promenade, while tourists and first-
time visitors seemed to prefer the 1300 
block. This may be due to both proximities, 
and to the unique mix of amenities on each 
block, with the 1400 block offering more 
retail, and fewer food and beverage options 
than the 1300 block.
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2.
Santa Monica is a hub 
for active mobility

This should be leaned into!



how got there
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Santa Monica is 
a hub for active 
mobility2

The majority of visitors 
arrive by foot, bike or 
public transit

Private vehicle (drove)

Private vehicle (driven)

Public Transit

Scooter

Bike

Walk

Taxi/rideshare

how got there

ethnicity

Employee 
of business on 
the Promenade

Visitor 
(elsewhere in 
Santa Monica

or LA)

Local 
Santa Monica 

Resident

Tourist 
(outside LA)

Most likely
to take transit

Most likely 
to driveMost likely 

to bike

Most likely 
to walk

Most visitors arrive 
by some form of 
active mobility
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Santa Monica is 
a hub for active 
mobility2
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On streets that intersect with 
Third Street Promenade, 
scooters and skateboards reign

Yet only 1 out of 159 intercept survey 
respondents had actually arrived to 
Third Street Promenade by scooter

On streets that intersect Third Street 
Promenade, many people were observed 
traveling by bike, scooter and skateboard. 
(A peak of one person every 14 seconds 
was observed on Broadway) 

Bike

Scooter

Skateboard

Peak volume per minute

1.1/min

1.8/min 2/min
2.6/min

2.9/min

3.6/min

4.2/min

*

* Pie charts are sized relative to the observed peak flow of 
people moving by bike, scooter and skateboard

54%

42%35%40%38%

41%

51%

41%

48%49%48%55%

57%

42%

...but representation 
of bikes, scooters and 
skateboards suggests 
that there is a need 
to address arrival by 
‘wheels’

Graph width = peak of 1 per minute
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3.
Third Street Promenade 
attracts a young and 
diverse audience

And they want more than just 
shopping
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Third Street Promenade 
attracts a young and 
diverse audience3

Survey respondents 
were younger and more 
ethnically diverse than 
the surrounding census

income

Census (.5mi radius)

A
ge

ethnicity

age

0-4

Asian

0-10k

10-35k

35-50k

50-75k

75-100k

100-150k

150-200k

200+

5-14

Black/African American

15-24

Hispanic

25-64

Multiple ethnicities

65+

White

Et
hn

ic
ity

In
co

m
e

Survey respondents

Higher numbers of kids, teens 
and young adults indicates a 
high perception of safety 

The prevalence of visitors from outside 
Santa Monica contributes to a broader mix 
of ethnicities on Third Street Promenade

Survey respondents’ income levels were comparable 
to residents of Downtown Santa Monica, but 
significantly higher than those of greater LA

*Based on intercept survey respondents’ self-reported demographic information
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Third Street Promenade 
attracts a young and 
diverse audience3

Visitors value the core 
experience of Third 
Street Promenade

“The atmosphere”

“Just makes me feel good”

“It’s clean”

“The vibe”

“The entertainment 
and family vibe”

Visitors were asked: 
“What do you like / love about Third Street 
Promenade?”

“Its a great place to meet 
people around the world”

“The shopping”

“People-watching”

“Good energy and music”

“Street performers 
and entertainment”

“The community”

“Food options”

“It’s car-free, and 
safe to walk”

“Good place to 
meet friends”



46Promenade 3.0 — Part 1: Needs Assessment Report		  28 February 2019	

Third Street Promenade 
attracts a young and 
diverse audience3

...but when asked about 
what they wished for, 
responses show that 
people want more.

Visitors were asked:
“What do you wish you could do here that 
you cannot do today?” and 
“What, if anything, would you change about 
this space”

“Kids play area”

“More street performers”

“Shade and rain 
protection”

“More stuff for kids”
“Go to more events”

“Longer open hours”

“Night-life, a nightclub”

“Fewer vacancies”

“More art and music”
“Local businesses”

“More seating”

“More shopping variety”

“Alleviate homelessness”

“Charging stations”

“A green space”

“Cheaper parking”

“Salsa dancing”

“A bookstore!”

“Fewer chain stores”

“Safety at night”

“Drink and 
eat outside”

“Public 
restrooms”

“Affordable shopping”
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4.
Third Street Promenade 
knows retail

But there are opportunities to 
invite for more well-rounded 
patterns of daily life
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Third Street 
Promenade 
knows retail4

Current patterns of 
daily use show that 
there is an opportunity 
to expand offerings 
on Third Street 
Promenade beyond 
current retail hours

10am noon 2pm 4pm 6pm 8pm

Activity
Peak

Zero 
Activity

Weekend (12/15/18) on 3rd St.

Weekday (12/13/18) on 3rd St.

3pm shopping spikes
on weekdays and weekends

The profile of movement volumes 
throughout the day shows little morning 
and evening activity compared to 
afternoon spikes, suggesting that 
there are opportunities to expand the 
dimensions of public life on the street by 
appealing to wider uses.
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Third Street 
Promenade 
knows retail4

Concurrent counts showed that there 
were prominent morning and evening 
rushes on 2nd and 4th Streets that were 
missing on Third Street Promenade

10am noon 2pm 4pm 6pm 8pm

Weekend (12/15/18) on 3rd St. 2nd and 4th streets weekend

Weekday (12/13/18) on 3rd St. 2nd and 4th streets weekday

Activity
Peak

Zero 
Activity

Heavy rush hour 
and dinner rush,
off the Promenade

Current patterns of 
daily use show that 
there is an opportunity 
to expand offerings 
on Third Street 
Promenade beyond 
current retail hours
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Third Street 
Promenade 
knows retail4

Compared to other world-class ‘people 
streets,’ night-life is missing

10am noon 2pm 4pm 6pm 8pm

Broadway Nashville weekend

Broadway Nashville weekday

Activity
Peak

Zero 
Activity

Night-life streets can be 
even busier at night than 
during mid-day spikes

Current patterns of 
daily use show that 
there is an opportunity 
to expand offerings 
on Third Street 
Promenade beyond 
current retail hours

Weekend (12/15/18) on 3rd St.

Weekday (12/13/18) on 3rd St.



10am noon 2pm 4pm 6pm 8pm
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Third Street 
Promenade 
knows retail4

Use patterns on other high-use 
pedestrian streets around the world are 
often more evenly spread throughout 
the day. 

Strøget, Copenhagen weekday

Strøget, Copenhagen weekend

Nanjing St. Shanghai weekday

Pike Place, Seattle WA weekday

Nanjing St. Shanghai weekend

Activity
Peak

Zero 
Activity

Weekend (12/15/18) on 3rd St.

Weekday (12/13/18) on 3rd St.

Pike Place, Seattle 
shows a weekday 
morning rush

Nanjing Road, Shanghai 
builds steadily 
throughout the day

Strøget, Copenhagen 
has a more even 
activity curve

Current patterns of 
daily use show that 
there is an opportunity 
to expand offerings 
on Third Street 
Promenade beyond 
current retail hours



52Promenade 3.0 — Part 1: Needs Assessment Report		  28 February 2019	

5.
The space is so 
successful that nobody 
stops to stay

This could mean that people 
are overwhelmed by the 
crowds. It could also mean that 
there aren’t enough invitations 
to stay.

“Nobody goes there anymore. 
It’s too crowded.”
- Yogi Berra



10am noon 2pm 4pm 6pm 8pm
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The space is so 
successful that nobody 
stops to stay5

Third Street 
Promenade can be 
extremely busy 10,000

5,000

8,341

6,624

7,156

0

Weekend (12/15/18) at 1400 Block 
on Third Street Promenade

Extraordinary weekend 
volumes on the 1400 block!

During peaks hours, the volume of people 
moving rivals those of the world’s busiest 
pedestrian streets

Broadway @ 
Herald Sq., NYC Stroget, 

Copenhagen

Stroget, Copenhagen DK, summer weekend

Broadway at Herald Square, NYC, weekend
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The space is so 
successful that nobody 
stops to stay5

3pm weekend
afternoon shopping

Montana Ave. @ 10th St.

Retail Street Comparison Counts:

Main Street @ Ashland

236 / 315

214 / 426

8,331 !
4,404

1,104

684

4,652

Saturday 12/15/18

1,000 people/hr. (avg.)

Peak volumes

Average Pedestrian Volumes 
During Survey Days:

Thursday 12/13/18

5pm weekday 
rush-hour

2pm weekend
farmers market

...but there is little 
‘spillover’ of activity 
between spaces, and  
movement volumes vary 
greatly from end to end 
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538 / 734

523 / 546

1,653 / 2,471 2,445 / 3,308 1,726 / 2,787303 / 1,038933 / 1,175337 / 376

511 / 669 751 / 1,393 983 / 1,111 711 / 1,050

Peaks in pedestrian flow occur at different 
times at each location, suggesting that 
visitors may come for one reason and are 
reluctant to venture beyond it. 

The south end of Third Street Promenade experiences 
wide fluctuations between peaks and lows, while the 
north end shows a slower but more consistent pattern of 
daily activity. This pattern is more similar what was seen 
on other retail streets in Santa Monica, shown below.

The 2pm farmers market spike on 
Arizona Ave. appears to have no 
effect on volumes in the 1200 block

During the afternoon spike at 1400, 
pedestrian numbers at adjacent 
counts are level or dropping
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The space is so 
successful that nobody 
stops to stay5 Patterns of staying activity (NTS)

Weekend (12/15/18) all of Third Street Promenade

Weekday (12/13/18) all of Third Street Promenade

...may lead to fewer 
people staying

Activity
Peak

Zero 
Activity

The ‘success’ of Third Street Promenade as 
a movement space may be overwhelming 
the comfort of those staying. During 
periods of intense activity, people need 
special invitations to stay in spaces that 
allow them to escape from the flow.

Major 
movement 
spikes...

...and during times 
with the highest 
volumes of people 
moving, we see 
fewer people actually 
staying in the space
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6.
The people that do 
stop, stop where they 
are invited

And this varies from block to 
block

Lean

Rest

Play

...

Eat

Sit
Stand

Watch



57Promenade 3.0 — Part 1: Needs Assessment Report		  28 February 2019	

The people that 
do stop, stop 
where they are 
invited6

Third Street Promenade 
creates a high sense of 
safety for visitors

*Based on intercept survey responses to the question: “Do you feel safe in this space?”

93% 
of visitors reported feeling 
safe, regardless of gender

of the 7% who reported 
feeling unsafe, many listed a 
desire for increased security 

or police presence
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The people that 
do stop, stop 
where they are 
invited6

...yet males make up 
a disproportionate 
percentage of people 
staying 

*Based on observational counts of 
people moving and stationary activities

60% 
of people staying 

are males ...but people 
moving are 

50/50   
female to male

On Third Street Promenade, visitors’ sense of safety 
doesn’t seem to be the cause of this disparity. A 
variety of factors are at play, and further analysis 
would benefit our understanding of how to address 
this through design. 

It is possible that men who visit occupy a demographic 
that is simply more likely to spend time. Yet the prevalence 
of women on similar walking streets, like Stroget in 
Copenhagen, suggests there are opportunities for Third 
Street Promenade to provide more invitations for women 
to stop and stay. 

The males who visited during the survey tended to be 
older and to stay longer than female visitors, and were 
more likely to come for food and drinks. If they came for 
shopping, they were less likely to have a specific product 
in mind. Males were also more likely to come alone, and to 
identify as tourists than females.
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The people that 
do stop, stop 
where they are 
invited6

1300 Block:

The profile of Public 
Life varies from block to 
block

•	 Has the highest percentage of locals, and lowest 
activity overall

•	 People spend less time here (avg. 2:10)
•	 Much more ‘play’ activity here than on other 

blocks
•	 It has the most vacancies

•	 Has the highest percentage of tourists
•	 Attracts an older population (2x more seniors than 

other blocks)
•	 More ‘eating and drinking’ activity than other 

blocks

•	 Has the most cultural activity
•	 More kids and young adults than other blocks
•	 People spend more time here (avg. 2:45)
•	 Respondents encountered here visit more often 

(60% visit daily or weekly)

1200 Block:

1400 Block:

1300 Block:

Each block on Third Street Promenade 
has its own unique personality; they invite 
different activities, attract slightly different 
demographic populations, and encourage 
varying amounts of people to stop and stay

1400130012003rd. St.

Br
oa

dw
ay

W
ils

hi
re

 B
lv

d

Key



60Promenade 3.0 — Part 1: Needs Assessment Report		  28 February 2019	

The people that 
do stop, stop 
where they are 
invited6

...‘Stickiness’ also 
varies by block

of 33 people moving, 1 stays

of 25 people moving, 1 stays

of 100 people moving, 1 stays

of 20 people moving, 1 stays

of 17 people moving, 1 stays

of 33 people moving, 1 stays

On the weekday: On the weekend:1200 Block

1300 Block

Times Square, NY: 
of every 5 passers by, 1 stays

Swanson Street, Melbourne: 
of every 4 passers by, 1 stays 1400 Block

‘Stickiness’ is a measure of how many people 
stop and stay vs. those moving through a 
space. 

Times Square for example is extremely 
‘sticky,’ with one out of every five people 
stopping to stay - more than three times 
higher than the stickiest block on Third Street 
Promenade on the weekend observed.

Least ‘sticky’

Most ‘sticky’
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The people that 
do stop, stop 
where they are 
invited6

...and streetlife improves 
when ground floor uses 
encourage people to 
linger
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Food and Beverage

Ground Floor Uses:

Retail

Entertainment, theater Vacant 

Health and wellness

Ground-floor uses that offer a diversity of 
experiences, in addition to retail shopping, 
can contribute to greater visitor diversity and 
prolonged hours of street-life on Third Street 
Promenade. Bars and restaurants, entertainment 
venues, and fitness clubs can create a sphere of 
social influence that spills out into the street in 
ways that many retail outlets do not.

1200 Block

1300 Block

1400 Block

Consider the impact of future 
ground-floor uses on public life 

A good mix of ground-floor uses 
corresponds with more ‘stickiness’

The prevalence of retail can be dialed 
up or down over time to achieve a 
healthy profile of public life
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The people that 
do stop, stop 
where they are 
invited6

Public Life Profile:

1200 block 
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Food and 
Beverage

Health Retail Vacant
10% 5% 49% 36%

Ground-floor uses:

Who stays here? What do they do?

Most

  25-64 
year-olds

of any block

Females make up

40%   
of people staying

Open space amenities:

Sitting - commercial seating

Standing

Sitting - informal seating

Sitting - public seating

Lying down

Engaged w/commerce

Exercise

Panhandling / encamped

Eating / drinking

Taking photos / posing

Using electronics

Window shopping

Passive recreation

Cultural activity

Play

Civic / public work

Soliciting

Engaged in conversation

Public Seats

How people stay in the space:

Pay-to-sit Areas

Lots of play!

Highest % using 
public seating
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The people that 
do stop, stop 
where they are 
invited6
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Food and 
Beverage

Entertainment Retail Vacant
33% 4% 54% 9%

Ground-floor uses:

2X as many

seniors 
on this block

Females make up

45%   
of people staying

Open space amenities:

Public Seats

35% Eating & 
drinking

Lots of 
socializing

Sitting - commercial seating

Standing

Sitting - informal seating

Sitting - public seating

Lying down

Engaged w/commerce

Exercise

Panhandling / encamped

Eating / drinking

Taking photos / posing

Using electronics

Window shopping

Passive recreation

Cultural activity

Play

Civic / public work

Soliciting

Engaged in conversation

Who stays here?

Public Life Profile:

1300 block 

Pay-to-sit Areas

What do they do?

How people stay in the space:

Nearly 1/2 are 
‘pay to sit’ customers
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The people that 
do stop, stop 
where they are 
invited6

14003rd. St.
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Food and 
Beverage

Ground-floor uses:

Entertainment Retail Vacant
14% 6% 65% 15%

2X as many

young adults 
on this block

Females make up

44%   
of people staying

Public Seats Pay-to-sit Areas

Sitting - commercial seating

Standing

Sitting - informal seating

Sitting - public seating

Lying down

Engaged w/commerce

Exercise

Panhandling / encamped

Eating / drinking

Taking photos / posing

Using electronics

Window shopping

Passive recreation

Cultural activity

Play

Civic / public work

Soliciting

Engaged in conversation

Open space amenities:

Who stays here?

Public Life Profile:

1400 block What do they do?

How people stay in the space:

23%
Cultural 

activities

Most people 
stand on this block

Taking photos
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7.
Third Street could be a 
Third Place

People who spend a long time 
on Third Street Promenade 
should be met with amenities 
that encourage them to stay in 
public space
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Third Street 
could be a 
Third Place7

53% 
of people surveyed had 

interfaced with someone 
they had never met

1/3   
of these interactions 

occurred during a 
cultural event

People who stay 
longest are more likely 
to come for the culture

Visitors who come for more than two hours 
tend to be younger, more ethnically diverse, 
and are more often from greater LA than 
those who come for shorter visits
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Third Street 
could be a 
Third Place7

Open, transparent 
façades contribute 
to the pedestrian 
experience - but they 
can go overboard

Transparent, Weak Threshold Mostly Opaque

Transparent Closed Facade

Passageway EntrySomewhat Transparent

1200 Block

1300 Block

1400 Block

Some facades on Third Street Promenade do 
very little to signify a threshold between public 
and private space. These facades can have 
a large radius of influence on the pedestrian 
experience.  

Lulu Lemon

Chilli Beans T-Mobile Pacsun

Volcom

1212

Pinkberry

Oakley

This is the busiest, but 
least ‘sticky’ block
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Third Street 
could be a 
Third Place7

The visual noise of 
some storefronts 
may detract from the 
comfortable  ‘Main 
Street’ feel of Third 
Street Promenade

Overwhelming sensory stimuli encourages 
people to keep moving. In some spaces, 
visitors may find it difficult to seek respite 
from the shopping experience, detracting 
from the spaces’ ability to serve more 
informal, ‘third place’ types of social 
interaction. The presence of several ‘loud 
facades’ on one block may contribute 
negatively to staying activities.
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8.
It is a strong spine 
that could be part of a 
strong network

There is room for activity 
to spill beyond Third Street 
Promenade, AND there are 
opportunities to borrow from 
the successes of surrounding 
streets
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It is a strong spine 
that could be part of 
a strong network8

We mapped active 
façades in Downtown 
Santa Monica

Vibrant
– Small units with many doors
– High transparency
– No vacant or passive units
– Lots of character
– Good articulation, materials and details

Active
– Relatively small units
– Some transparency
– Few passive units
– Some articulation and details

Dull
– Large units with few doors
– Low transparency
– Some passive units
– Few or no details

Inactive
– Large units with/few doors
– Very little/no transparency
– Uniform façades with/no details
– Parking or vacant lot

Vibrant facades contribute greatly to the 
pedestrian experience, providing people 
on foot with new stimulus including entries, 
windows and facade articulation every four 
to five seconds.

In contrast, inactive facades encourage 
people to move more quickly and 
discourage staying activity. These facades 
are opaque and uninteresting, contributing 
very little to streetlife.
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It is a strong spine 
that could be part of 
a strong network8 Facade 

Quality
Vibrant
Active

Dull Entrance
Inactive Passageway 
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Third Street Promenade 
provides the heart of the 
pedestrian experience in 
Downtown Santa Monica

Despite our caution regarding ‘loud facades’ 
(above) which can overwhelm the senses, 
Third Street Promenade contributes greatly 
to the walkability of the neighborhood as 
a whole, with three blocks of consistent 
vibrant facades. Data from the public life 
survey suggests that there is an opportunity 
for greater interaction between the 
Promenade and surrounding streets, which 
could provide a more varied and holistic 
pedestrian experience in Downtown Santa 
Monica. 

Can alleys provide 
respite for 
overstimulated 
shoppers?

What can Third Street 
Promenade learn from 
public life on 2nd and 
4th Streets?
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It is a strong spine 
that could be part of 
a strong network8

The alleys hold untapped 
potential, and could 
offer a complimentary 
experience to Third 
Street Promenade

Strengthening connectivity between Third 
Street Promenade and adjacent streets and 
alleys will better enable the street to act 
within a larger network of open spaces and 
amenities. This will enhance the experience 
of downtown Santa Monica by building on 
the diversity of options for visitors to Third 
Street Promenade. 
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It is a strong spine 
that could be part of 
a strong network8

Diversity of Retail Costs:

Density of Retail Establishments:

High
Medium High

*Each dot represents data taken from  
within a 200’ radius of the centerpoint

Medium
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Low
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High diversity of 
retail price points

Low retail density 
corresponds with lower 
pedestrian volumes

Survey respondents 
expressed a desire for 
more affordable food 
and retail options

Cultivating a higher diversity of retail costs, 
as found at some locations on 4th street, 
could welcome more locals to Third Street 
Promenade and invite a wider audience.

At the same time, retail density on Third 
Street Promenade corresponds with 
high levels of pedestrian activity. This is 
a positive trend, though at peak volumes 
pedestrian flow appears to have a negative 
effect on staying activity. Downtown 
Santa Monica as a whole could benefit 
by ‘spreading the wealth’ of food and 
retail amenities throughout Third Street 
Promenade and beyond.

Medium Low
Low

7.3 - 11

0 - 7.3 

High	
Medium High
Medium

18.3 - 22
14.7 - 18.3
11 - 14.7



74Promenade 3.0 — Part 1: Needs Assessment Report		  28 February 2019	

10am noon 2pm 4pm 6pm 8pm

Need for further study
100,000*
*aggregate of all counts on 
Third Street Promenade

Zero 
Activity

JulyOctoberDecember

Weekend (12/15/18) on Third St.

Peak hours

Weekday (12/13/18) on Third St.

Saturdays in July ‘18

Saturdays in Oct. ‘18

Thursdays in July ‘18

Thursdays in Oct. ‘18

Activity peaks are lower, but 
trend later in the day during 
fall and summer months

More Often
The public life study was conducted during the height 
of the pre-holiday shopping season in mid-December. 
Because of this there are inherent limitations on what 
can be stated generally about life on Third Street 
Promenade. We know from sensor data, for instance, 
that peaks in activity occur at different times of day and 
at different volumes depending on the season. We don’t 
know what affect this has on staying activities, nor do 
we have a picture of the types of people who choose to 
come and the reasons they visit during fall, spring and 
summer.

In Higher Resolution
The December study was limited by volunteer hours and 
a broad scope of inquiry. In future public life studies, this 
scope can be more focused toward staying activities. 
In order to properly understand the spatial aspects of 
spaces that attract more staying activity on Third Street 
Promenade, more energy should be devoted toward 
mapping - in high resolution - where people choose to 
stay. 


