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TOTAL TAXABLE SALES DOWNTOWN

2016 2015 % CHANGE
Third Street Promenade $485,877,500 $522,721,800 v 7.05%
Santa Monica Place $218,458,800 $211,288,700 a 3.39%
Lincoln Boulevard $79,513,600 $85,088,900 v 6.55%
Downtown (Other) $385,429,100 $375,672,000 2 2.60%
Downtown Total $1,169,279,000 $1,194,771,400 v 2.13%
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